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Position:

[ Intervention Manager
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Programme Strengthening Market Actors and Confn"ﬁfniﬂes
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Duration: 12 Months with option of extending N\ egrsor” "
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About SPARK

We open pafthways for youth, particularly women and refugees, to study, work and
grow their own businesses in fragile communities. Their success brings stability where
it's needed| most. SPARK is an independent, non-profit international development
organisation with more than 100 staff working across fifteen conflict-affected regions
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the Middle East, North and sub-Saharan Africa, and Europe. SPARK

onomic and social change.

y years of experience, SPARK has developed a cross-sector approach that
srivate sector, local government and other key stakeholders in building
nvironments for youth fo grow, boost local economies and rebuild
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rogramme
slementing Strengthening Market Actors and Communities (SMAC) project

from CARITAS Switzerland. The overall goal of the project is two-fold:
~omes of the target population and strengthen opportunities to facilitate
nable, inclusive growth. The outcome of the project is in two folds: (q)
or-led/focused innovations strengthen inclusive market performance and
population to better engage in income generating opportunities, and (b)
viedge onq learning from the project strengthen opportunities for future
L rogramming.
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e Represent the programme in selected markets, displaying courtesy, tact,
consideration and discretion in all interactions with partners, other members of
the programme, and with public.

|
» Understand how the political economy impacts on rural markets, and how
changes in the functioning of markets may impact the political economy.
Maintain contacts with key stakeholders to increase synergies

» Apply a facilitative approach to managing relationships with partners and
meeﬂi;Lng deliverables while avoiding market distortions.

Essential Qualification Required

e A Mos}er's degree in Business, Economics or Agriculture, Development Studies
or other related field with 3 years relevant experience or BS degree in Business,
Econolwics or Agriculture, Development Studies, Finance and Agribusiness or
other related field with at least 6 years' experience in private public sector

partnership development in the Republic of South Sudan.

° Relev&ln’f work experience should include activities related to agricultural
commpdities and rural development, or with experience working with the
private sectors. Critical will be to have knowledge of the institutions, private
companies/businesses and organizations that provide services to the
agricultural sector in the region.

o Experiqlnce in the private sector or building/managing investments or

reloﬁoTships with private sector partners preferred. Experience in a business
consulting environment is an advantage.

» Experience in the gender perspective studies in line with women/youth
enfrepreneurs is an advantage.

» [Experignce with market facilitation, supporting systemic change and
promofing support services indirectly, a preferred Knowledge and experience
in business financing for SME's.

e Experience working with private sector agribusinesses and smallholder f
in different commodity value chains.
e South Sudan nationals are strongly encouraged to apply.

Key Competencies Required:

e Business development and financials for SMEs

* The ability to work within a fast-paced and dynamic environm
e Excellent communications skills:

e Passion.on market system development and private sector engageme

How to apply |
All suitably qualified and in
i st 3 reference contacts (Including
your supervisar and the/mgst rec ployer), and daytime contact

I: hr@spark-online.org
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Main tasks and responsibilities:
Research

When necessary, conduct research into relevant market systems and trends fo
identify opportunities for interventions. Identifying market failures and pressure
points and propose solutions to addressing them; help identify ways to render
a given market more functional and efficient, in a manner that will benefit the
programme targets.

Licise with the Monitoring and Evaluation (M&E) team on the development of
opprc}pmofefy tailored research tools and methods for the collection and
collo’rlon of relevant intervention information from the field

|
Intervention Management

Formulate strategies to develop markets systems in the selected commodity
chai i and seek opportunities to work as per the SMAC sector strategy.
Develop intervention strategies and implementation procedures in a
participatory manner with key stakeholders.

Strengthens relationship and linkages among market actors, broker deals, and
provide tailored technical assistance focused on growing businesses in an
inclusive manner to private sector actor partners, including but not limited to
processors, fraders, financial services, and business development services
(BDS) providers, focusing on growing their businesses in an inclusive manner
that benefits farmers.

Ensurel the appropriate communication of clear intervention guidelines,
expected outcomes, timeframe and work plan to all relevant parties

Assist the Team leader in the development of relevant partnership
agreements, MoUs, ToRs and any other administrative requirement for the
intervantion

Refine and adapt the intervention strategies in light of participant and
stakehplder requests and changing needs and opportunities, within the
overall program of SMAC, applying adaptive management throughout the
implen|1en’rc:ﬁon.

interventions - including impact assessment reports. Also provide relevant
ongoing intervention activity feedback including formal and informal
feedb:?ck from the field.

Provid%weekly. monthly, quarterly and annual reports on programme

Stakeholder Management

*

Drive the implementation and work collaboratively with the team to franslate
activities, interventions, and technical strategies — including the co-creation of
MoUs, Pitches — rpigm%'ghonol plans that are effec‘nvely implemented in
compliance S ts, A mﬁnduc’nng due d:llgence
on partners Am LK ]
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