
JOB PROFILE 
h

	JOB TITLE:  National Senior Media and Campaigns Officer


	DIVISION / DEPARTMENT / LOCATION: 


	JOB FAMILY: Communications

	SALARY: 


	LEVEL: C2 NATIONAL

	OXFAM PURPOSE: To work with others to find lasting solutions to poverty and suffering
JOB PURPOSE: We are looking for a driven and highly creative senior media and campaigns officer who will profile Oxfam’s work and Oxfam’s campaigns in media and in wider audiences. S/he will provide project support to Oxfam’s campaigns, working closely with the team and across Oxfam GB and Oxfam International campaign teams to support the delivery of campaign objectives.

	REPORTING LINES: 

Post holder reports to: Advocacy and Campaigns Manager
Staff reporting to this post:

	BUDGET RESPONSIBILITY:  


	DIMENSIONS: 
Media scope
· Management of significant processes and relationships, particularly with partners and external contacts.

· Contribute immensely towards media, digital and communication as part of advocacy development in all programmes 

· Agrees on media and communication as part of advocacy issues and together with the relevant programme staff identifies advocacy and communication issues related to Oxfam's work in South Sudan. 

· Develops work plans, individual development plans, and regular reports to the Campaign Manager 

· Support programme partners in media-related capacity building and ensuring that this is integrated within programmes 

· Supports in identifying potential new strategic media partners for Oxfam and develop strategies for working with them. 

· Frequently update our Oxfam in South Sudan social media outlets 

· Ensure adequate media coverage for all programme activities, functions and press releases/press statements 

· Coordinates with media officers across the Oxfam global confederation
Campaigns scope
· Work with the Advocacy and Campaigns Manager in sustaining existing long-term campaigns, developing short-term campaigns and providing campaigns-related advise

· Demonstrates creative approach to problem solving

· Expert knowledge of relevant campaigns and communications environment

· Responsibility for shaping work which has potential for major impact on Oxfam's public image

· High levels of creativity, and innovative problem-solving.

· Leadership of some aspects of campaign projects.

· 

	KEY RESPONSIBILITIES: 

· Linking in to internal meetings, policy conversations, security, insights on coordination

· Updating social media feeds, blogging, SMS journalists updates 
· Manage Oxfam’s weekly women’s radio show Peace of Her Mind on Eye Radio (from production to processing of payment)

· Working through list of activity as to what partners are doing and working out best stories for media to visit / share with affiliates

· Travelling out (if possible with journalists) on assessments, to see Oxfam programme and capturing and sharing material on this information.

· Providing material that can be used for web / mailing content (if appropriate)

· Supporting deployment of photographers, writers, and celebrities who may wish to visit the programme in the coming weeks.

· Lead on press release writing with advice on how story playing / what opportunities are from Oxfam central press team.
· Repurposing content for different social media spaces

· Reaching out to all blogs and other digital media opportunities

· Providing a daily update on digital assets (e.g. blogs, diaries, twitters, pod casts)

· Key content point for sharing updates for Oxfam’s spaces (e.g: org.uk, Oxfam International and partner) 

· Devise and deliver events, meetings and publicity stunts in support of campaigns objectives.

· Maintain and build relationships with external partners and allies to ensure the development of Oxfam’s campaign agenda in South Sudan
· Manage some production and dissemination of campaign resources and materials.


	SKILLS AND COMPETENCE: 

Essential
· Educated to degree level or above and at least 4 years relevant work experience 
· In depth knowledge of the political and civil society environment in South Sudan

· Commitment to Oxfam’s aims with an understanding of the importance of gender and diversity. 

· Excellent written and verbal communication skills.
· Ability to think and operate strategically and creatively

· Initiative, influencing skills, self awareness, ability to work effectively with others and critical analysis skills.

· Experience of working in a humanitarian emergency/conflict situation, ability to work in a challenging environment.

· Demonstrable understanding of humanitarian relief work and policy issues.

· Knowledge of international mass media and track record of achievement in media liaison.

· Solid project management skills, determination to ‘make things happen’ in challenging environment, flexibility to adapt when things go wrong.

· Excellent planning, co-ordination and prioritisation skills and proven capacity to undertake varied tasks simultaneously to tight deadlines.

· Excellent teamwork skills and the ability to build good relations both internally and externally.   

· Sound political judgement on issues of extreme sensitivity. 

· Sophisticated influencing skills, ability to persuade busy colleagues of the benefits of supporting the needs of media work.

· Ability to work in complex global networks of multi-national, multi-cultural teams and to develop good working relationships.

· Confident communicator, able to represent Oxfam at all levels.

· Demonstrable commitment to gender equity.
· Photographic and video skills


	OTHER: 



	Date of issue: 




