
JOB PROFILE 
h

	JOB TITLE:  National Communications Officer


	DIVISION / DEPARTMENT / LOCATION: 


	JOB FAMILY: Communications

	SALARY: 


	LEVEL: D1 NATIONAL

	OXFAM PURPOSE: To work with others to find lasting solutions to poverty and suffering
JOB PURPOSE: We are looking for a confident and highly creative communications officer who will create and deliver effective communications to specific audiences in accordance with the organisational strategy.

	REPORTING LINES: 

Post holder reports to: Advocacy and Campaigns Manager
Staff reporting to this post:

	BUDGET RESPONSIBILITY:  


	DIMENSIONS: 
· Working independently, making decisions and responding to routine and unpredictable challenges using creative and innovative solutions where appropriate 

· Excellent track record of delivering engaging internal and external communications products for a range of audiences.   

· Demonstrating ability to plan and manage his/her own workload effectively, juggle competing and fast-paced priorities; work to deadlines; and plan and manage the delivery of communication projects.
· Strong planning, interpersonal communication, presentation and coordination skills.

· Technically competent in internal and external communication.


	KEY RESPONSIBILITIES: 

· To coordinate all internal communications in the Oxfam in South Sudan country programme.

· To produce digital contents (stories, photos, blogs, videos) to be used on Oxfam and other websites and to liaise with relevant staff at regional and affiliate levels to maximize the use of the contents generated.

· To regularly visit field bases to gather stories and case studies to capture and share the innovative work and learning of our field teams for donor reports and for a wider internal and external audience

· Lead production of communications products such as regular newsletters, letters, reports, bulletins, videos and innovative new platforms

· Support and train Oxfam staff and partners to produce a wide range of communications materials

	SKILLS AND COMPETENCE: 

Essential
· Degree in Journalism and Mass Communication, development studies. Relevant experience in internal and external communication and media engagement can be considered.

· Technically competent in internal communications

· Experience in working with women and other vulnerable sectors will be an added advantage.

· Experience in visibility and brand management, ability to identify branding risk and suggest appropriate solutions.

· Experience of writing sub-editorial, development or analytical pieces

· Ability to work in very organized manner with high level skill in planning, interpersonal communication, presentation and coordination.

· Ability to frequently travel to remote areas of South Sudan.

· Keep up to date with internal or external activities which may influence role.

· Willing and able to adapt priorities to respond to changing demands.

· Ability to produce high quality results under significant time pressure

· Ability to work independently and with the team. Team Player

· Attention to detail and ability to prioritise tasks to meet tight deadlines.

· Excellent written skills in English. 
· Eye for design aesthetics

· Able to produce dynamic visual content (Videos, GFX, Newsletters)

· Knowledge of development issues and the development sector landscape.

· Working knowledge of dynamic multimedia tools

· Open to learning new tools and communication ideas
· Photographic and video skills (including photo and video editing)


	OTHER: 



	Date of issue: 




